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perfect for introductory courses in information retrieval for advanced undergraduates and graduate
students in computer science. Based on feedback from extensive classroom experience, the book has been
carefully structured in order to make teaching more natural and effective. Slides and additional exercises
(with solutions for lecturers) are also available through the book's supporting website to help course
instructors prepare their lectures.
Business-to-business Marketing - Ray Wright 2004
Business-to-business markets are markets where one business markets and sells products and services for
an organisation's own use or to sell on to other businesses for their own use. This text provides an overview
of business-to-business marketing.
Marketing - Grewal 2016-01-29

Marketing - William M. Pride 2010
To maximise this publications core strengths, the authors have included revised concepts, features, and
examples throughout to maintain timely coverage of current marketing trends and strategies.
Disrupted - Dan Lyons 2016-04-05
An instant New York Times bestseller, Dan Lyons' "hysterical" (Recode) memoir, hailed by the Los Angeles
Times as "the best book about Silicon Valley," takes readers inside the maddening world of fad-chasing
venture capitalists, sales bros, social climbers, and sociopaths at today's tech startups. For twenty-five
years Dan Lyons was a magazine writer at the top of his profession--until one Friday morning when he
received a phone call: Poof. His job no longer existed. "I think they just want to hire younger people," his
boss at Newsweek told him. Fifty years old and with a wife and two young kids, Dan was, in a word,
screwed. Then an idea hit. Dan had long reported on Silicon Valley and the tech explosion. Why not join it?
HubSpot, a Boston start-up, was flush with $100 million in venture capital. They offered Dan a pile of stock
options for the vague role of "marketing fellow." What could go wrong? HubSpotters were true believers:
They were making the world a better place ... by selling email spam. The office vibe was frat house meets
cult compound: The party began at four thirty on Friday and lasted well into the night; "shower pods"
became hook-up dens; a push-up club met at noon in the lobby, while nearby, in the "content factory," Nerf
gun fights raged. Groups went on "walking meetings," and Dan's absentee boss sent cryptic emails about
employees who had "graduated" (read: been fired). In the middle of all this was Dan, exactly twice the age
of the average HubSpot employee, and literally old enough to be the father of most of his co-workers,
sitting at his desk on his bouncy-ball "chair."
A Little History of the World - E. H. Gombrich 2014-10-01
E. H. Gombrich's Little History of the World, though written in 1935, has become one of the treasures of
historical writing since its first publication in English in 2005. The Yale edition alone has now sold over half
a million copies, and the book is available worldwide in almost thirty languages. Gombrich was of course
the best-known art historian of his time, and his text suggests illustrations on every page. This illustrated
edition of the Little History brings together the pellucid humanity of his narrative with the images that may
well have been in his mind's eye as he wrote the book. The two hundred illustrations—most of them in full
color—are not simple embellishments, though they are beautiful. They emerge from the text, enrich the
author's intention, and deepen the pleasure of reading this remarkable work. For this edition the text is
reset in a spacious format, flowing around illustrations that range from paintings to line drawings,
emblems, motifs, and symbols. The book incorporates freshly drawn maps, a revised preface, and a new
index. Blending high-grade design, fine paper, and classic binding, this is both a sumptuous gift book and
an enhanced edition of a timeless account of human history.
Introduction to Information Retrieval - Christopher D. Manning 2008-07-07
Class-tested and coherent, this textbook teaches classical and web information retrieval, including web
search and the related areas of text classification and text clustering from basic concepts. It gives an up-todate treatment of all aspects of the design and implementation of systems for gathering, indexing, and
searching documents; methods for evaluating systems; and an introduction to the use of machine learning
methods on text collections. All the important ideas are explained using examples and figures, making it
marketing-2016-william-m-pride

The Secret Keepers - Trenton Lee Stewart 2017-02-02
When Reuben discovers an old pocket watch, he soon realizes it holds an incredible power: it can turn you
invisible for fifteen minutes. And the watch's power is even more extraordinary than he knows. Soon, he's
on the run from a despot determined to possess it for himself ...
Marketing - William M. Pride 2019-02-01
Gain a thorough understanding of essential marketing principles with Pride and Ferrell's visually engaging,
inviting MARKETING. This popular, proven presentation helps you develop the knowledge and decisionmaking skills to succeed in today's competitive business environment. In-depth coverage highlights
fundamental marketing concepts and strategies while practical applications and real-world examples
emphasize the latest in social networking, digital marketing, social and environmental responsibility,
globalization, entrepreneurship and marketing in times of transition. This new edition also features
expanded coverage of business markets and buying behavior, marketing channels and supply-chain
management, retailing, personal selling and marketing analytics. MARKETING is essential for career
success no matter what your background. Important Notice: Media content referenced within the product
description or the product text may not be available in the ebook version.
Manager's Guide to Excellence in Public Relations and Communication Management - David M.
Dozier 2013-10-18
This book reports findings of a three-nation study of public relations and communication management
sponsored by the International Association of Business Communicators (IABC) Research Foundation. The
Excellence Study provides communication managers and public relations practitioners with information
critical to their own professional growth, and supplies organizations with tools that help them communicate
more effectively and build beneficial relations with key publics. Communication excellence is a powerful
idea of sweeping scope that applies to all organizations -- large or small -- that need to communicate
effectively with publics on whom the organization's survival and growth depend. The essential elements of
excellent communication are the same for corporations, not-for-profit organizations, government agencies,
and professional/trade associations. And they are applicable on a global basis. The study identifies three
spheres of communication excellence. These spheres consider the overall function and role of
communication in organizations, and define the organization of this book. They are: * the core or inner
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sphere of communication excellence -- the knowledge base of the communication department, * the shared
expectations of top communicators and senior managers about the function and role of communication, and
* the organization's culture -- the larger context that either nurtures or impedes communication excellence.
This text also examines communication excellence as demonstrated in specific programs developed for
specific publics.
M? - Dhruv Grewal 2018-03-22

marketing tactics for each type of major social media platform are examined in depth. These platformspecific tactics, along with all the proceeding material in the book, are brought together in the final chapter
to create a comprehensive social media marketing plan, with detailed explanations and illustrations from a
real world plan. Extensive consideration is given to monitoring, evaluating, and tuning the implementation
of social media marketing initiatives. In addition, students are introduced to the most useful quantitative
and qualitative social media measurements, along with various ways to estimate an organization's return on
investment in social media marketing activities. Important Notice: Media content referenced within the
product description or the product text may not be available in the ebook version.
International Marketing - Catherine Sutton-Brady 2010-09-23
This second Asia Pacific edition of International Marketing continues to offer up-to-date examples from
Australia, New Zealand and throughout the Asia Pacific region alongside an international perspective to
provide a truly global context. The text examines the unique conditions in which businesses from this
region operate, concentrating on the challenges that face marketers. Students are provided with a
comprehensive overview of both the theory and application of international marketing, including an
examination of the distinct issues that affect a range of enterprises from start-up operations to small,
medium and multinational firms. The ongoing concerns of the environment and the sustainability of
business are integrated throughout the text. Other important emergent areas affecting the practice of
international marketing, such as corporate social responsibility and the dominance of social media and ecommerce are also discussed. To aid class discussions, short case studies are presented at the end of each
chapter as well as a case for more extensive analysis at the end of each part. To encourage a learn by doing
approach, additional activities for students are available from the companion website:
www.cengage.com.au/czinkota2e
Business - William M. Pride 2013-01-01
Written by authors who have an extensive track record teaching the Introduction to Business course, the
twelfth edition of this best-selling text features an up-to-date, comprehensive survey of the functional areas
of business: management and organization, human resource management, marketing, information systems
and accounting, and finance and investment. Core topics highlighted within these areas include ethics and
social responsibility, small business concerns and entrepreneurship, and global issues. New coverage in
this edition closely examines cutting-edge topics like the impact of social media on business, the economic
crisis, green and socially responsible business, and sustainability. A new Personal Apps feature within each
chapter provides examples to illustrate main text concepts. BUSINESS 12e is designed to help you achieve
career and business success. Available with InfoTrac Student Collections http://gocengage.com/infotrac.
Important Notice: Media content referenced within the product description or the product text may not be
available in the ebook version.
International Marketing - Jennifer Park 2015-11-09

Fundamentals of Business (black and White) - Stephen J. Skripak 2016-07-29
(Black & White version) Fundamentals of Business was created for Virginia Tech's MGT 1104 Foundations
of Business through a collaboration between the Pamplin College of Business and Virginia Tech Libraries.
This book is freely available at: http://hdl.handle.net/10919/70961 It is licensed with a Creative CommonsNonCommercial ShareAlike 3.0 license.
Foundations of Marketing, Loose-leaf Version - William M. Pride 2018-10-03
Important Notice: Media content referenced within the product description or the product text may not be
available in the ebook version.
Consumer Behavior - Delbert Hawkins 2009
Pride-Ferrell Foundations of Marketing - William M. Pride 2004
Marketing Strategy - Odies Collins Ferrell 2012-12-20
MARKETING STRATEGY, 6e, International Edition edition emphasizes teaching students to think and act
like marketers. It presents strategy from a perspective that guides strategic marketing management in the
social, economic, and technological arenas in which businesses function today--helping students develop a
customer-oriented market strategy and market plan. Its practical approach to analyzing, planning, and
implementing marketing strategies is based on the creative process involved in applying marketing
concepts to the development and implementation of marketing strategy. An emphasis on critical thinking
enables students to understand the essence of how marketing decisions fit together to create a coherent
strategy. Well-grounded in developing and executing a marketing plan, the text offers a complete planning
framework, thorough marketing plan worksheets, and a comprehensive marketing plan example for
students to follow.
Marketing Strategy - O. C. Ferrell 2012-12-20
Thoroughly revised and updated, MARKETING STRATEGY, 6e continues with one primary goal: to teach
students to think and act like marketers. Packed with cutting-edge coverage, current examples, new cases,
and photographs, the sixth edition delivers a practical, straightforward approach to analyzing, planning,
and implementing marketing strategies--helping students learn to develop a customer-oriented market
strategy and market plan. Students sharpen their analytical and creative critical thinking skills as they
learn the key concepts and tools of marketing strategy. Continuing in the text's signature student-friendly
style, the sixth edition covers essential points without getting bogged down in industry jargon--all in a
succinct 10 chapters. Important Notice: Media content referenced within the product description or the
product text may not be available in the ebook version.
Social Media Marketing: A Strategic Approach - Melissa Barker 2012-03-09
Social Media Marketing: A Strategic Approach promises to be the seminal textbook in the field with its
distinctive conceptual foundation and practical approach to developing successful social media marketing
plans. A proven eight-step social media planning model provides students with a cumulative learning
experience, showing them how to construct social media strategies that achieve desired marketing goals.
These marketing goals shape the development of tailored social media strategies. Special attention is given
to the most effective techniques for identifying targeted marketing on the social web, with emphasis on the
creation of personas that represent the critical online market segments for a company. Students discover
how to put these well-defined personas to work in selecting the optimal social media platforms for reaching
an organization's marketing goals. Students are taught rules of engagement and social media ethics for
behaving properly as marketers on the social web. With these guidelines in mind, the most productive
marketing-2016-william-m-pride

Business Marketing Management - Michael D. Hutt 1992
The Globalization of Hate - Jennifer Schweppe 2016-05-26
The Globalisation of Hate: Internationalising Hate Crime? is the first book to examine the impact of
globalisation on our understanding of hate speech and hate crime. Bringing together internationally
acclaimed scholars with researchers, policy makers and practitioners from across the world, it critically
scrutinises the concept of hate crime as a global phenomenon, seeking to examine whether hate crime can,
or should, be conceptualised within an international framework and, if so, how this might be achieved.
Beginning with the global dynamics of hate, the contributions analyse whether hate crime can be defined
globally, whether universal principles can be applied to the phenomenon, how hatred is spread, and how it
impacts upon our global society. The middle portion of the book moves beyond the broader questions of
globalisation to jurisdictional examples of how globalisation impacts upon our understanding of, and also
our responses to, hate crime. The chapters explore in greater detail what is happening around the world
and how the international concepts of hate crime are being operationalised locally, drawing out the themes
of globalisation and internationalisation that are relevant to hate crime, as evidenced by a number of
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jurisdictions from Europe, the US, Asia, and Africa. The final part of the book concludes with an
examination of the different ways in which hate speech and hate crime is being combatted globally.
International law, internet regulation and the use of restorative practices are evaluated as methods of
addressing hate-based conflict, with the discussions drawn from existing frameworks as well as exploring
normative standards for future international efforts. Taken together, these innovative and insightful
contributions offer a timely investigation into the effects of hate crime, offering an interdisciplinary
approach to tackling what is now a global issue. It will be of interest to scholars and students of
criminology, sociology and criminal justice, as well as criminal justice practitioners, police officers and
policy makers. 1 ‘ Test " test.
Foundations of Marketing - William M. Pride 2016-01-11
Discover the essentials in today’s marketing and examine the latest trends with the significant visuals and
stimulating, timely discussions found in Pride/Ferrell’s popular FOUNDATIONS OF MARKETING, 7E. You’ll
find meaningful coverage of current marketing strategies and concepts, including social media,
sustainability, globalization, customer relationship management, supply chain management, and digital
marketing. This edition introduces emerging topics, such as social and environmental responsibility,
entrepreneurship, and new trends in marketing, as the authors depict the changing nature of business and
prepare readers for success in a competitive world. Captivating photos, screenshots, advertisements, and
examples from actual life illustrate current issues, while the book’s proven learning features help you
develop the decision-making and marketing skills you need for professional success. Important Notice:
Media content referenced within the product description or the product text may not be available in the
ebook version.
Business Law: Text & Cases - The First Course - Summarized Case Edition - Roger LeRoy Miller
2016-12-05
Comprehensive, authoritative, and reader-friendly, market-leader BUSINESS LAW: The First Course Summarized Case Edition, 14E delivers an ideal blend of classic black letter law and cutting-edge
contemporary issues and cases. Today, BUSINESS LAW: The First Course - Summarized Case Edition
continues to set the standard for excellence. The book’s strong reader orientation makes the law accessible,
interesting, and relevant. Intriguing cases, timely content, and effective learning features are thoroughly
updated to represent the latest developments in business law. Cases range from precedent-setting
landmarks to important recent decisions. Ethical, global, e-commerce, digital, and corporate themes are
integrated throughout this edition with new features, such as new Digital Update that shows how digital
progress is affecting the law. Numbered examples, Case in Points, sample answers, new reader-friendly
Concept Summary Designs and helpful exhibits all work together to ensure reader comprehension.
Important Notice: Media content referenced within the product description or the product text may not be
available in the ebook version.
Marketing 2018, Loose-Leaf Version - William M. Pride 2018-10-11
MARKETING is a thorough overview of essential marketing principles in a visually engaging presentation.
This popular resource helps you develop the knowledge and decision-making skills to succeed.
MARKETING offers in-depth coverage of fundamental marketing concepts and strategies, plus practical
applications and real-world examples, including material on social networking, digital marketing, social and
environmental responsibility, globalization, entrepreneurship, and marketing in times of transition.
Important Notice: Media content referenced within the product description or the product text may not be
available in the ebook version.
Marketing 2018 -

Ferrell's Marketing Concepts and Strategies combines a thorough overview of essential marketing
principles, concepts and strategies with a visually-engaging, reader-friendly presentation. The text takes
students beyond the marketing mix, to recognize that in additio to producing and executing marketing
programs, the marketing philosophy can add much strategic direction and market insight to an
organization's strategizing.The sixth edition includes the most current coverage of marketing strategies and
concepts with extensive real-world examples, and coverage of key new developments in the field.This
textbook is autopackaged with Coursemate. CourseMate brings course concepts to life with interactive
learning, study, and exam preparation tools that support the printed textbook and the textbook-specific
website. CourseMate includes an integrated eBook and interactive teaching and learning tools including
quizzes, flashcards, videos, and more and an EngagementTracker, a first-of-its-kind tool that monitors
student engagement in the course.
Marketing - William M. Pride 1997-01-01
Marketing 2016 - William M. Pride 2015-01-12
Pride and Ferrell's MARKETING 2016 provides a thorough overview of essential marketing principles
within a visually engaging, reader-friendly presentation. This popular, proven text helps students develop
the knowledge and decision-making skills they need to succeed in today's competitive business
environment. MARKETING 2016 delivers in-depth coverage of fundamental marketing concepts and
strategies, along with practical applications and real-world examples, including up-to-date material on
social networking, digital marketing, social and environmental responsibility, globalization,
entrepreneurship, and marketing in times of transition. The current edition also features a new chapter on
managing services and branding, a new section exploring the importance and uses of Big Data, and
updated learning objectives. Perfect for students of all backgrounds and interest levels, MARKETING 2016
is an essential resource for classroom and career success. Important Notice: Media content referenced
within the product description or the product text may not be available in the ebook version.
Business Marketing Management - Michael D. Hutt 2014
"Reflecting the latest trends and issues, the new Europe, Middle East & Africa Edition of Business
Marketing Management: B2B delivers comprehensive, cutting-edge coverage that equips students with a
solid understanding of today's dynamic B2B market. The similarities and differences between consumer and
business markets are clearly highlighted and there is an additional emphasis on automated B2B practices
and the impact of the Internet."--Cengage website.
Essentials of Marketing Research - William G. Zikmund 2000-01-01
The Boy Who Harnessed the Wind - William Kamkwamba 2015-02-05
Now a Netflix film starring and directed by Chiwetel Ejiofor, this is a gripping memoir of survival and
perseverance about the heroic young inventor who brought electricity to his Malawian village. When a
terrible drought struck William Kamkwamba's tiny village in Malawi, his family lost all of the season's
crops, leaving them with nothing to eat and nothing to sell. William began to explore science books in his
village library, looking for a solution. There, he came up with the idea that would change his family's life
forever: he could build a windmill. Made out of scrap metal and old bicycle parts, William's windmill
brought electricity to his home and helped his family pump the water they needed to farm the land. Retold
for a younger audience, this exciting memoir shows how, even in a desperate situation, one boy's brilliant
idea can light up the world. Complete with photographs, illustrations, and an epilogue that will bring
readers up to date on William's story, this is the perfect edition to read and share with the whole family.
Forensic Science: Fundamentals & Investigations - Anthony J. Bertino 2015-02-28
With today's popular television programs about criminal justice and crime scene investigation and the
surge of detective movies and books, students often have a passion for exploring forensic science. Now you
can guide that excitement into a profitable learning experience with the help of the innovative, new
FORENSIC SCIENCE: FUNDAMENTALS AND INVESTIGATIONS, 2E. This dynamic, visually powerful text
has been carefully crafted to ensure solid scientific content and an approach that delivers precisely what
you need for your high school course. Now an established best-seller, FORENSIC SCIENCE:

Marketing Concepts and Strategies - Cengage Learning 2019-02-04
Castle Rackrent - Maria Edgeworth 2018-09-21
Reproduction of the original: Castle Rackrent by Maria Edgeworth
Marketing Concepts and Strategies (with CourseMate and EBook Access Card) - O. C. Ferrell 2012-04-13
Perfect for Students of all backgrounds and interest levels, the sixth edition of Dibb, Simpkin, Pride and
marketing-2016-william-m-pride
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FUNDAMENTALS AND INVESTIGATIONS, 2E offers a truly experiential approach that engages students in
active learning and emphasizes the application of integrated science in your course. Student materials
combine math, chemistry, biology, physics, and earth science with content aligned to the National Science
Education Standards, clearly identified by icons. This book balances extensive scientific concepts with
hands-on classroom and lab activities, readings, intriguing case studies, and chapter-opening scenarios.
The book's exclusive Gale Forensic Science eCollectionTM database provides instant access to hundreds of
journals and Internet resources that spark the interest of today's high school students. The new edition
includes one new chapter on entomology and new capstone projects that integrate the concepts learned
throughout the text. Comprehensive, time-saving teacher support and lab activities deliver exactly what you
need to ensure that students receive a solid, integrated science education that keeps readers at all learning
levels enthused about science. FORENSIC SCIENCE: FUNDAMENTALS AND INVESTIGATIONS, 2E sets
the standard in high school forensic science . . . case closed. Important Notice: Media content referenced
within the product description or the product text may not be available in the ebook version.
Introducing Marketing - John Burnett 2018-07-11
"Integrated Marketing" boxes illustrate how companies apply principles.
Marketing - William M. Pride 2011
Combines a thorough overview of essential marketing principles with a visually-engaging, reader-friendly
presentation. This popular, proven text provides students with the knowledge and decision-making skills
they'll need to succeed in today's competitive business environment. You will find important topics drawn
from the rapidly-changing world of modern business including social and environmental responsibility,
sustainability, globalization, entrepreneurship, and marketing through transitional times.
Foundations of Business - William M. Pride 2016-01-15
Gain a solid understanding of business today and what it takes to become a better employee, more informed
consumer, and even a successful business owner with the best-selling FOUNDATONS OF BUSINESS, 5E.
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This up-to-date, comprehensive survey of business highlights forms of business ownership, management
and organization, human resources management, marketing, social media and e-business, information
systems, accounting, and finance. Core topics and special features examine ethics and social responsibility,
small business and entrepreneurship, and global issues, while new coverage addresses cutting-edge topics,
such as the impact of social media in business, the economic recovery and remaining economic issues,
international business, green and socially responsible business, and sustainability. Important Notice: Media
content referenced within the product description or the product text may not be available in the ebook
version.
Time Series Analysis: Forecasting & Control, 3/E - 1994-09
This is a complete revision of a classic, seminal, and authoritative text that has been the model for most
books on the topic written since 1970. It explores the building of stochastic (statistical) models for time
series and their use in important areas of application -forecasting, model specification, estimation, and
checking, transfer function modeling of dynamic relationships, modeling the effects of intervention events,
and process control.
Marketing Principles with Student Resource Access 12 Months - William M. Pride 2017-09
This is the printed textbook, Marketing Principles. Marketing Principles combines a thorough and engaging
overview of essential marketing principles. The text provides you with the knowledge and decision-making
skills you'll need to succeed in today's competitive business environment. Marketing Principles includes the
most current coverage of marketing strategies and concepts with extensive real-world examples including
social networking and digital marketing. You will find important topics drawn from the rapidly changing
world of modern business including social and environmental responsibility, sustainability, globalisation,
entrepreneurship, and marketing through transitional times. New, PRINT versions of this book come with
bonus online study tools including animated activities and videos on the CourseMate Express platform.
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